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THE FRONT AND BACK COVERS _ Today approximately 1,700 Macy’s Own Brand prod- 
ucts are sold in Macy’s stores, and on the covers of this Annual Report are the labels for a few of 
them. They illustrate the wide range of such products — from olives to men’s shirts, from aspirin to 
mattresses, from wine to batteries. All are under the watchful supervision of Macy’s Bureau of Stand- 


ards, Comparison Offices, and Famous Taster to assure outstanding values for Macy’s customers. 
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AND CONSOLIDATED SUBSIDIARIES 


FINANCIAL HIGHLIGHTS 


OPERATING RESULTS 


Net retail sales . 

Earnings before Federal income taxes 
Federal income taxes . 

Net earnings 


DISTRIBUTION OF EARNINGS 


Cash dividends declared on — 
Preferred stock . 
Common stock. ‘ 
Earnings reinvested in the vats , 


PER SHARE OF COMMON STOCK* 


Taxes — Federal, state, and local 

Net earnings after preferred dividends . 
Dividends 

Net worth — book adie 


FINANCIAL POSITION (at end of year) 


Working capital 
Ratio of current assets to current ‘liabilities 
Accounts receivable, customers — net 
Merchandise inventories on Lifo basis . 
Outstanding merchandise purchase orders . 
Property and equipment — net 

Long-term debt 

Investment of stockholders 


NUMBER OF STOCKHOLDERS (at end of year) 


Preferred 
Common 


Year (52 weeks) ended 


$508 ,695,000 
18,171,000 
9,450,000 
8,721,000 


$ 1,078,000 
3,698,000 
3,945,000 


$ 10.77 
4.14 

2.00 

47.67 


$ 74,811,000 
2.6 

$ 30,273,000 
60,154,000 
33,150,000 
82,944,000 
60,318,000 
113,936,000 


5,748 
20,471 


July 30,1960 August I, 1959 


$471,842,000 
16,200,000 
8,425,000 
7,775,000 


$ 1,078,000 
3,494,000' 
3,203,000! 


$ 10.24 
3.84 

2.00! 
46.36 


$ 67,506,000 
2.6 

$ 26,334,000 
55,552,000 
33,013,000 
81,197,000 
59,006,000 
106,845,000 


5,912 
19,877 


(1) Regular common dividend declared July 23, 1958, and paid October 1, 1958, of $0.50 per share, amounting to $861,000, 


included in 1959. 


(2) The calculation of per share amounts is based on the average number of shares outstanding during the respective years — 


1,845,630 and 1,744,808 shares of common stock. 
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TO THE STOCKHOLDERS 


FOR THE FIRST TIME in Macy’s history sales 
volume for the fiscal year passed the half-billion- 
dollar mark. Sales advanced to $508,695,000, 
compared with $471,842,000 for the preceding 
year. Net earnings increased to $8,721,000 from 
$7,775,000 for the previous year. After preferred 
dividends, earnings were equal to $4.14 per 
share of common stock, compared with $3.84 
last year. The per share amounts are based on 
the average number of shares outstanding — 
1,845,630 this year and 1,744,808 last year. 

The fiscal year started with a relatively poor 
first quarter. You will recall that the heat and 
humidity in August and September, 1959, were 
exceedingly high throughout the eastern part of 
the country. Consequently, our sales and earn- 
ings were adversely affected in that period. Also 
during that quarter we had the preopening costs 
and heavy initial operating expenses of two new 
stores — one at Menlo Park, New Jersey, and 
another in the Lenox Square Shopping Center 
in the outskirts of Atlanta. Thereafter sales and 
profits improved, and gains were achieved by 
both downtown and branch stores. The im- 
provement in earnings is due in part to increased 
sales. Aggressive programs for the improvement 
of operations were also an important factor. The 
Corporation closed the fiscal year in a strong 
financial position. 

Of course we are not complacent about the 
good results for the past fiscal year. We are 


keenly aware of the problems which are affect- 
ing the economy in general. We believe that 
business will hold up well in the new fiscal year, 
but we recognize that some economists have 
been predicting a leveling off of the upward 
trend in the economy. It is our belief that the 
Corporation is in a strong position to meet the 
future, and to continue its growth and develop- 
ment. We are continuing our program of re- 
viewing all operations to reduce costs, to im- 
prove facilities, and to find new and better 
methods to serve Macy’s customers. 

We record with deep regret the death during 
the year of Edwin F. Chinlund, who served 
Macy’s for more than 17 years as a Director of 
the Corporation and, for most of those years, as 
its chief financial officer. He contributed excep- 
tional creative ability and sound judgment. He 
will be greatly missed. 

We record also with deep regret the death 
during the year of Abe Hackman, Vice President 
for Corporate Control. He had served the Cor- 
poration for 24 years with great distinction. 

Charles H. Jagels, Chairman of the Board of 
Directors of the Davison-Paxon Division, re- 
tired July 1, 1960. During his 36 years with the 
Corporation he filled many positions with 
notable ability and left an enviable record. 

On September 28, 1960, J. Olin Murray was 
appointed Vice President for Corporate Con- 
trol, having been promoted from the position of 


Director of Accounting. 

Effective February 15, 1960, Marvin Fenster 
was appointed Secretary and General Attorney, 
having been promoted from assistant in those 
capacities, upon the resignation of Charles T. 
Stewart. 

It is a pleasure, on behalf of the Board of 


Directors, to express our appreciation to all 
members of Macy’s family for their contribu- 
tions to our improved results. It is also with 
pleasure that we report continued good relations 
with our suppliers. We deeply appreciate too 
the continued interest and confidence of Macy’s 
customers and stockholders. 


Respectfully submitted, 


‘7 - 
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FINANCIAL AND OPERATING REVIEW 


Sales and Earnings 


Sales exceeded the half-billion-dollar mark, 
totaling $508,695,000 for the fiscal year ended 
July 30, 1960. This total was $36,853,000, or 
7.8%, higher than the sales of $471,842,000 for 
the previous year. 

Net earnings were $8,721,000 — 12.2% higher 
than earnings for last year. These earnings, after 
dividends on preferred stock, came to $4.14 per 
share of common stock. This compares with 
$3.84 last year and $3.20 two years ago. 


Dwidends 


Four quarterly dividends of $0.50 were paid 
on each share of common stock, totaling $2.00 
per share for the year. The regular dividends of 
$4.25 per share on Series A preferred stock and 
$4.00 per share on Series B preferred stock were 
paid, bringing the total of all dividends paid 
during the 12-month period to $4,776,000. 

A quarterly dividend of $0.50 per share of 
common stock was declared on August 23, 1960. 
Payment of this dividend on October 1, 1960, 
marked the 134th consecutive quarterly com- 
mon stock dividend paid since 1927, the first 
year in which such payments were made. 


T axes 


Federal, state, and local taxes during the year 
were equivalent to $10.77 per share of common 
stock. The $19,881,000 aggregate total repre- 
sents a $2,007,000 increase over taxes for the 
preceding year. 


Working Cafrtal 


Working capital —or current assets in ex- 
cess of current liabilities — at July 30, 1960, 
amounted to $74,811,000, compared with 
$67,506,000 at August 1, 1959. The current 
ratio — the relation of current assets to current 
liabilities — at the close of the fiscal year was 
2.6, the same as it was last year. Cash and 
marketable securities at the year end, exclusive 
of obligations applied against the Federal in- 
come tax liability, amounted to $19,034,000, 
compared with $18,388,000 at the end of the 
previous fiscal year. 

The Corporation sells a large portion of its 
deferred payment accounts to banks. Total re- 
ceivables due from all customers at July 30, 
1960, either to the Corporation or to the banks 
to which accounts have been sold, amounted to 
$122,225,000. At the end of the previous fiscal 
year, the corresponding figure was $101,134,000. 
Of these amounts, $32,846,000 was owned by 
the Corporation at July 30, 1960, compared 
with $28,888,000 a year ago. 

Merchandise inventories increased during the 
year by 8.3% to $60,154,000 at July 30, 1960. 
The inventories are at normal levels and are in 
line with current sales expectations. 


Lifo 
The Corporation’s Lifo situation has not 
changed since the adverse termination in 1958 


of the court proceedings for the fiscal year ended 
January 31, 1942. As was stated last year the 
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Corporation is preserving its rights to raise the 
Lifo issue for subsequent years, pending de- 
termination of other department-store cases 
involving the issue. 

If Lifo is allowed the Corporation for years 
subsequent to January 31, 1942, the aggregate 
amount recoverable for those years would be 
somewhat greater than the amount carried in 
the Corporation’s financial statements as claims 
for overpayment of Federal income taxes. If it 
is finally determined that the Corporation is not 
entitled to Lifo for tax purposes for past years, 
and the first-in, first-out method were to be 
adopted for general accounting purposes, 
neither the total net assets of the Corporation 
at July 30, 1960, nor the earnings for the year 
would be materially affected. 


Financin g 


In March, 1960, Bamproperties Corp., a 
wholly-owned subsidiary of the Corporation, 
secured from The Bowery Savings Bank a 20- 
year mortgage loan in the amount of $4,100,000 
on its property at Eatontown, New Jersey. The 
proceeds were used to pay for the construction 
of the building which houses Bamberger’s 
branch store opened in the Monmouth Shop- 
ping Center. 

The Corporation sold the fixtures at two of its 
branch stores during the year and has leased 
them back under arrangements similar to those 
made in previous years for the fixtures at other 
stores. A warehouse addition was also sold and 
leased back. 

By July 30, 1960, a total of 138,094 shares of 
common stock had been issued as the result of 
conversions of $4,424,300 principal amount of 
the 5% Convertible Subordinated Debentures. 


At the close of the fiscal year a total of 245,525 
shares of common stock were reserved for the 
conversion of the $7,856,800 of these debentures 
still outstanding. 


Expansion Program 


The Corporation is continuing its expansion 
program. During the past year Bamberger’s 
New Jersey opened two new branch stores. The 
first of these was opened on September 1, 1959, 
in the Menlo Park Shopping Center in Middle- 
sex County, New Jersey. Including the 31,000- 
square-foot bargain basement opened in May, 
1960, this store has 280,000 square feet of space. 
Bamberger’s second new unit is the 225,000- 
square-foot store opened March 1, 1960, in the 
Monmouth Shopping Center near Eatontown in 
Monmouth County, New Jersey. The expansion 
of Bamberger’s store at Morristown, New 
Jersey, from 66,000 to 143,000 square feet is 
nearing completion and the full facilities of the 
store should be in use for the Christmas shop- 
ping season. 

The 80,000-square-foot branch store to be 
opened by Macy’s Missouri-Kansas in a shop- 
ping center being constructed at 63rd and 
Troost in Kansas City, Missouri, will be ready 
in the spring of 1961. 

At the Garden State Plaza Shopping Center 
at Paramus, New Jersey, owned and operated 
by a wholly-owned subsidiary of the Corpora- 
tion, a second department store, Gimbel 
Brothers, Inc., opened a 250,000-square-foot 
branch store on September 12, 1960. The open- 
ing of this store makes Garden State Plaza the 
first shopping center in New Jersey with two 
major department stores and assures its domi- 
nance in the Bergen County trading area. We 


believe that Garden State Plaza is now the 
largest shopping center in the world. 

Macy’s New York is proceeding with plans 
for a 250,000-square-foot branch store in a shop- 
ping center to be built at Bay Shore in Suffolk 
County, Long Island, New York. It is expected 
that this shopping center will ultimately contain 
two department stores as part of 1,000,000 
square feet of retail and service areas. Macy’s 
New York is also making architectural studies 
for adding 100,000 square feet to its branch 
store at White Plains, New York. 

Macy’s Missouri-Kansas has announced plans 
for a 120,000-square-foot branch store in a 
new building in downtown Topeka, Kansas, 
to be ready by the fall of 1962. 

The Lasalle & Koch Division has acquired a 
site in the Westgate area of Toledo, Ohio, on 
which the construction of a new branch store 
of about 150,000 square feet will commence 
shortly. 

Macy’s California will soon begin the con- 
struction of a branch store of about 150,000 
square feet in the Stanford Shopping Center at 
Palo Alto, California. 

While there has been major emphasis placed 
in recent years on the opening of additional 
branch stores, the Corporation is not ignoring 
the continuing importance and profit potential 
of its existing units, particularly the large down- 
town stores. With continuing confidence in its 
downtown stores the Corporation is proceeding 
with an orderly modernization and refurbishing 
program where required at such locations. 


Personnel 


Macy’s people number more than 25,000 in 
the regular force, augmented by some 3,000 


more in a part-time capacity. Another 10,000 
temporary workers swell the force at Christmas 
time and other seasonal peaks. 

The Corporation provides career oppor- 
tunities in a variety of fields — buying, selling, 
advertising, fashion, display, accounting, food 
services, personnel administration, plant main- 
tenance, and many others — as well as all the 
managerial positions required for the direction 
and leadership of a large and complex operation. 
Macy’s is particularly proud of the nearly 2,000 
employees still actively at work after 25 years or 
more of service with the Corporation. 

In an industry whose main product is service 
individual productivity cannot be increased 
much by industrial technology or automation. 
Thus, greater productivity is dependent prin- 
cipally on improved planning and organization, 
good supervision, training, and motivation. 
Macy’s has long recognized that the excellence 
of its operation lies in the skill and care which 
all of its employees bring to their work. Accord- 
ingly, major emphasis is placed on fair treatment 
of Macy’s people — in terms of compensation, 
working conditions, employee benefit programs, 
recognition of individual excellence, and en- 
couragement of individual growth and advance- 
ment. 

During the past year there was no work 
stoppage in any unit of the Corporation, and all 
issues in collective bargaining were resolved 
harmoniously at the conference table. 

Continuity of management is assured by the 
training and development of our own executives 
and by faithful adherence to a policy of filling 
positions, wherever practicable, by promoting 
deserving individuals from within the Corpora- 
tion. In addition the Corporation maintains 
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policies to attract competent new personnel and 
to recruit promising individuals from colleges 
throughout the country. These purposes have 
been well served for more than 36 years by 
Macy’s Training Squad programs, which help 
develop the talents of young men and women 
who show promise of future capacity for man- 
agerial responsibility. Each Division of the Cor- 
poration has such a Training Squad program. 

The Corporation continues its benefit pro- 
grams to provide protection for employees and 
their families against disability from sickness or 
accident. The life insurance and retirement plans 
are also continued. By making Macy’s a good 
place to work we also make Macy’s a good place 
to shop. 


Retirement System 


For the year just ended, the Corporation’s 
contribution to the Retirement System amounted 
to $2,108,000. Net assets at July 31, 1960, aggre- 
gated $35,945,000. There are now 14,100 em- 
ployees covered by the Pension Plan and, of this 
number, 9,996 are also participants under the 
Profit Sharing Plan. A total of 2,099 employees 
have been retired under the provisions of Macy’s 
Retirement System since its inception in 1944. 


Stock Option Plan for Key Executwwes 


At July 30, 1960, stock options were held 
by 64 executives of the Corporation for a total 
of 112,580 shares of common stock. These op- 
tions were exercisable at that date to the extent 
of 35,330 shares. 

There were 118,300 shares subject to out- 
standing options at the beginning of the fiscal 
year. During the year options were granted for 
5,500 shares, options were canceled for 7,150 


shares, and options were exercised to the extent 
of 4,070 shares. 

At the beginning and at the close of the fiscal 
year the remaining numbers of unoptioned 
shares available for the granting of options were 
14,850 and 16,500, respectively. 

The Employee Stock Option Plan was adopted 
in 1954, with the approval of the stockholders, 
to provide an incentive for key executive em- 
ployees and to encourage them to remain in the 
employ of the Corporation. Pursuant to the 
Plan a total of 150,000 shares of common stock 
are authorized to be issued. Each option is 
granted at 100% of the mean between the high- 
est and lowest quoted selling prices of the 
common stock on the New York Stock Ex- 
change on the date of grant. Optioned shares 
become available for purchase in nine annual 
instalments commencing 18 months from the 
date of grant, and each option expires 10 years 
after that date. 


Administratwe Changes 


In addition to those reported in the Letter to 
Stockholders, the following changes were made 
during the year: 

Davison-Paxon Company — Ralph A. Beck 
was promoted from Sales Promotion Director 
to Vice President for Sales Promotion. Melville 
A. Smiley was transferred from The Lasalle & 
Koch Company, where he had been Personnel 
Director, to the Davison-Paxon Company, and 
was promoted to Vice President for Personnel. 

Macy’s Missouri-Kansas — Mark A. Troy, 
who has had over 26 years’ experience in the 
retail industry, joined Macy’s Missouri-Kansas 
as Vice President and General Merchandise 
Manager. 
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AND CONSOLIDATED SUBSIDIARIES 


CONSOLIDATED STATEMENT OF EARNINGS 


NET RETAIL SALES (including licensed departments) . 


COSTS AND EXPENSES OF RETAIL OPERATIONS: 


Cost of goods sold and expenses, exclusive of items listed below 
Taxes, except Federal income taxes . 


Rent expense 


Depreciation and amort 


ization 


Maintenance and repairs 


Income from retail operations 


INCOME FROM NON-TRADING SOURCES 


INTEREST EXPENSE less interest income of $450,388 and $454,353 . 


Earnings before Federal income taxes . 


Year (52 weeks) ended 


July 30,1960 August 1, 1959 


$508,695,010 


$457, 123,801 
10,431,138 
10,277,148 

4,189,850 
3,331,493 


$485,353,430 
$ 23,341,580 


1,032,488 


$ 24,374,068 


6,202,839 
$ 18,171,229 


9,450,000 


$471,842,324 


$425,659,419 
9,448,922 
9,688,615 
3,845,792 
2,953,990 


$451,596,738 
$ 20,245,586 


861,052 


$ 21,106,638 


4,906,682 


$ 16,199,956 


8,425,000 


FEDERAL INCOME TAXES (including provision for deferred taxes) . 


Net earnings $ 8,721,229 $ 7,774,956 


See notes to financial Statements. 
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CONSOLIDATED 


ASSETS 


CURRENT ASSETS: 
Cash 
Marketable securities, at ‘iia cost a ee cuties 
Customers’ accounts receivable, per accompanying statement . 
Macy’s Bank — current account 
Other receivables 


Merchandise inventories — at Lifo cost Nibereatini in the adh inneioes 
method, which is less than market (Note 1) ae 


Supplies and prepaid expenses . 
Total current assets 


OTHER ASSETS: 


Overpayment of Federal income taxes claimed for the five years ended 
January, 1947, based on the Lifo wigs method, ne $2,102,699 
interest accrued to 1953 (Note 1) 


Miscellaneous, including investments in and ‘adeno to affiliated eins 
centers at cost . ‘i ae a 


PROPERTY AND EQUIPMENT, per accompanying statement 


GOODWILL AND OTHER INTANGIBLE ASSETS — at cost, less accumulated 
amortization of $1,419,577 and $1,332,334 


See notes to financial Statements. 


* 10 * 


July 30, 1960 


$ 16,985,674 
2,047,883 
30,273,212 
3,309,358 
4,920,095 


60,153,517 
4,953,822 


$122,643,561 


9,018,699 


8,439,941 


82,943,605 


1,335,981 


$224,381,787 


August 1, 1959 


$ 13,043,385 
5,344,422 
26,333,523 
245,832 
3,413,791 


55,552,162 
4,685,441 
$108,618,556 


9,018,699 


8,465,689 


81,196,929 


1,423,224 
$208,723,097 


STATEMENT 


AND CONSOLIDATED SUBSIDIARIES 


OF FINANCIAL CONDITION 


LIABILITIES 


CURRENT LIABILITIES: 


Accounts payable and accrued liabilities . 


Federal income taxes, less U.S. Government clieations e $9, 835, 491 and 
$8,428,903 (Note 1) 


Long-term debt due within one year 
Total current liabilities 


LONG-TERM DEBT, per accompanying statement 


DEFERRED FEDERAL INCOME TAXES, resulting from use of accelerated 
depreciation for tax purposes 


INVESTMENT OF STOCKHOLDERS, represented by: 


Cumulative preferred stock, 500,000 shares authorized; par value $100 each — 
44%4Q% Series A — 165,600 shares issued; 5,990 in pains 159,610 out- 

standing, callable at $107.50 each 

4% Series B — 100,000 shares issued and pusilla (Note 2). 

Common stock, without par value, stated value $15 per share — 

2,500,000 shares authorized (increase to 4,000,000 approved by stock- 
holders); 1,882,307 and 1,783,711 issued; 3,939 in ings 1,878,368 
and 1,779,772 outstanding (Notes 3 and 4) . 

Additional paid-in capital; 1960 increase comprises $60, 437 okieed x over 
stated value of common stock issued under options and $1,606,372 credit 
from conversions of 5% debentures into common stock . 

Earnings reinvested in the business, per accompanying statement; $32, 020, 447 


is not distributable to common stockholders under terms of long-term 
debt agreements 


Total investment of stockholders . 


July 30, 1960 


$ 42,120,848 


4,431,038 
1,280,803 


$ 47,832,689 


$ 60,318,166 


$ 2,295,000 


$ 15,961,000 
10,000,000 


28,175,520 


13,094,125 


46,705,287 


$113,935,932 
$224,381,787 


August 1, 1959 


$ 39,926,335 


1,186,211 
$ 41,112,546 


$ 59,005,762 


$ 1,760,000 


$ 15,961,000 
10,000,000 


26,696,580 
11,427,316 


42,759,893 
$106,844,789 
$208,723,097 


* ji *# 
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AND CONSOLIDATED SUBSIDIARIES 


CONSOLIDATED EARNINGS REINVESTED IN THE BUSINESS 


Year (52 weeks) ended 
July 30,1960 August 1, 1959 


BALANCE — Tepinming OF Veer iw oe he nm om $42,759,893 $38,696,845 


NET EARNINGS, per accompanying statement . . . . . . .. . 8,721,229 7,774,956 


$51,481,122 $46,471,801 
CASH DIVIDENDS DECLARED: tation saci eins paciriee Melle dosing 


Cumulative preferred stock, 444% Series A—$4.25 pershare . . . . $ 678,342 $ 678,342 

Cumulative preferred stock, 4% Series B—$4.00 pershare . . . . . 400,000 400,000 
Common stock ($2.00 per share paid ineach year) . . . . . . . 3,697,493 2,633,566 * 

$ 4,775,835 $ 3,711,908 

AA AC — Se OP a nk iw wi ly a Des ee ee VR $46,705,287 $42,759,893 


* Exclusive of $860,497 declared and recorded in the previous fiscal year; paid October 1, 1958. 


CONSOLIDATED LONG-TERM DEBT 


(Amounts due within one year included in current liabilities) 
July 30,1960 August 1, 1959 


Twenty-Five Year 2%% Sinking Fund Debentures, due November 1, 1972; 
annual sinking fund of $600,000 to 1961 and $800,000 thereafter, less 


$17,000 and $527,000 reacquired. . . $14,583,000 $14,673,000 
5% Convertible Subordinated Debentures, dae February l, 1977; pes dni 
ing fund of $720,000 from 1968 (Note 3). . : 7,856,800 10,883,700 
3*%4% Promissory Notes, $750,000 due annually and adnace ime ‘ 1973 . 12,750,000 13,500,000 
Debt of real estate subsidiaries — 
444% Mortgage Note, payable quarterly, final payment 1978 . . . . 14,454,130 14,799,361 
First Mortgage 44%% Note, payable quarterly, final payment 1982. . . 5,040,020 5,149,701 
544% Mortgage Note, payable aoe final ears oo, a ee ee ee 4,020,725 — 
Other long-term debt. . Saiioiemes, tae hs 1,613,491 _ 
Total ieee a ee Re Ra ee ie selon Pe, $60,318,166 $59,005,762 


CONSOLIDATED PROPERTY AND EQUIPMENT 


July 30, 1960 August 1, 1959 
Accumulated Accumulated 
depreciation and depreciation and 
Cost amortization Cost amortization 
CRE 6) ats eo oe a pee ae $ 9,789,908 §$ -- $ 7,783,667 $ _ 


Buildings and lianceveeeet on consis properties 44,200,735 10,841,101 43,836,226 9,313,012 
Buildings and improvements on leased properties 


an a ee oe es ue aes ee ner 28,716,968 15,029,233 28,002,249 14,120,995 
Fixtures andequipment . .o 1. 1 1 s @ « 33,744,929 14,336,738 31,522,992 12,620,229 
Construction ) Progrem§ 2 ks kk 6,698,137 — 6,106,031 - 

$123,150,677 $40,207,072 $117,251,165 $36,054,236 
Net property and equipment. . $82,943,605 $81,196,929 


See notes to financial statements. 


CONSOLIDATED CUSTOMERS’ ACCOUNTS RECEIVABLE 


Total customers’ receivables — principally deferred payment accounts . 


July 30,1960 August 1, 1959 


Deduct accounts sold to banks (net of Corporation’s equity) and unremitted 


collections thereon to be applied against accounts contracted to be sold to 


banks 


Less estimated uncollectible amounts 
Customers’ accounts — net 


$122,224,626 $101,134,441 
89,378,414 72,246,918 

$ 32,846,212 $ 28,887,523 
2,573,000 2,554,000 


$ 30,273,212 $3 26,333,523 


NOTES TO FINANCIAL STATEMENTS 


(1) The inventories are stated at July 30, 1960, at 
$13,744,450 and at August 1, 1959, at $13,350,288 less 
than they would have been if the first-in, first-out prin- 
ciple had been applied in determining cost. 

Court action to obtain allowance of the Lifo method 
of inventory in computing taxable income of the Corpo- 
ration and its subsidiaries for the year ended January 31, 
1942, terminated adversely to the Corporation in 1958. 
Pending determination of other department-store cases 
involving the same issue, the Corporation is preserving 
its rights to raise the issue for subsequent years. If the 
Lifo method is upheld for subsequent years, the aggregate 
amount recoverable would be somewhat greater than that 
carried in the accompanying financial statements as claims 
for overpayment of Federal income taxes; if not upheld, 
additional taxes payable would not be material. 

If Fifo were used by the Corporation for general ac- 
counting purposes, it would have no material effect upon 
the total net assets at July 30, 1960. Earnings for the 
periods covered by the accompanying financial state- 
ments would not be materially affected. 

Audits by the Internal Revenue Service of the Corpo- 
ration’s tax returns for the years through July 31, 1955, 
have been substantially completed. 

It is believed that adequate provision has been made to 
cover possible additional assessments for all years to date. 

(2) The cumulative preferred stock, 4% Series B, is 


redeemable at par, except that certain premiums are ap- 
plicable if refinanced through borrowings or sale of stock 
ranking equal or prior to preferred stock. Sinking-fund 
payments are required from 1971 to 1975, inclusive, suffi- 
cient to redeem in each year 20% of the shares outstand- 
ing in 1971. 

(3) The convertible subordinated debentures are con- 
vertible into common stock at $32 per share. At July 30, 
1960, 245,525 shares of common stock were reserved for 
such conversion. 

(4) Of the authorized common stock, 129,080 shares 
are subject to issuance under the Corporation’s Employee 
Stock Option Plan. The Plan provides for 10-year options 
exercisable in nine instalments commencing 18 months 
from grant dates. At July 30, 1960, there were outstanding 
options for 112,580 shares (which were exercisable to the 
extent of 35,330 shares) at 100% of market price on the 
grant dates ($27.3125 to $40.3125 per share). 

(5) At July 30, 1960, the Corporation held leases of 
more than three years, the rentals under which, for the 
year ending July 29, 1961, amount to $8,967,000 plus, in 
certain instances, real-estate and personal-property taxes, 
other expenses, and increased amounts based on percent- 
ages of sales. The leases provide for varying lease periods, 
including renewal privileges, to 2056. Taxes incurred 
under the leases are included with other taxes in the state- 
ment of earnings. 
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AUDITORS’ REPORT 


TO THE BOARD OF DIRECTORS AND STOCKHOLDERS OF 
R.H. MACY & CO., INC.: 


We have examined the consolidated statement of financial condition of R. H. 
Macy & Co., Inc. and consolidated subsidiaries as of July 30, 1960, and the related 
statements of earnings and of earnings reinvested in the business for the fiscal year 
(52 weeks) then ended. Our examination was made in accordance with generally 
accepted auditing standards, and accordingly included such tests of the accounting 
records and such other auditing procedures as we considered necessary in the cir- 
cumstances. 

In our opinion, the accompanying financial statements present fairly the consoli- 
dated financial position of R. H. Macy & Co., Inc. and consolidated subsidiaries at 
July 30, 1960, and the consolidated results of their operations for the fiscal year (52 
weeks) then ended, in conformity with generally accepted accounting principles applied 


on a basis consistent with that of the preceding year. 


TOUCHE, ROSS, BAILEY & SMART 


New York, N. Y. 
September 28, 1960 


To the Administrative Committee of the Retirement System 
for Employees of R. H. Macy & Co., Inc. and Affiliates : 


We have examined the statement reflecting the net assets of the Retirement System for 
Employees of R. H. Macy & Co., Inc. and Affiliates as of July 31, 1960, and the increase therein for 
the year then ended. Our examination was made in accordance with generally accepted auditing 
standards, and accordingly included such tests of the accounting records and such other auditing 
procedures as we considered necessary in the circumstances. Marketable securities held by The Chase 
Manhattan Bank, Trustee, were confirmed to us by the bank. 

In our opinion, the statement presents fairly the net assets of the Retirement System for Employees 
of R. H. Macy & Co., Inc. and Affiliates at July 31, 1960, and the increase therein for the year then 
ended, in conformity with generally accepted accounting principles applied on a basis consistent with 
that of the preceding year. 

TOUCHE, ROSS, BAILEY & SMART 
New York, N. Y., September 28, 1960 


RETIREMENT SYSTEM FOR EMPLOYEES OF 


RH Macy § Co, Ine 


AND AFFILIATES 


STATEMENT OF NET ASSETS AS OF JULY 31, 1960 
AND INCREASE THEREIN FOR THE YEAR THEN ENDED 


Profit Total 
Pension Sharing Retirement 
ASSETS: Plan Plan System 
Marketable securities held by The Chase Manhattan Bank, 
Trustee — 
U.S. Government and Government agency obligations . $ 1,901,671! $ 5,465,394? $ 7,367,065 
Ceennnn Nt er mee a ore 5,258,981" 3,683,575" 8,942,556 
R. H. Macy & Co., Inc. — 
Cumulative preferred stock, Series A . . . . . . 946,200! 1,163,660? 2,109,860 
Ea Se et ea er 168,648! 1,345,794? 1,514,442 
Other (principally common stocks) . . . .. . ., 4,932,286! 8,389,913? 13,322,199 
Investment in real properties at amortized cost — 
Radio and television properties leased to RKO Teleradio 
oe ee ee een a ee ee 1,767,862 1,178,575 2,946,437 
San Francisco store property leased to R. H. Macy & Co., Inc.‘ 477,768 — 477,768 
Ce eco o- Sete om ehh |)” ee 138,647 313,168 451,815 
Become pecewvable.. «3 0k Ok Us kt tll lh le 113,154 102,487 215,641 
ROU ORO = Rs ee ae a eS ERI Oe - $21.600 566 $37,347,783 
LESS: 
PREMIERE ye SRC ge clas wae ge a ee Ee $ 1,304,299 $ 1,304,299 
Deprrmea emt income. =. 5S. kk 61,250 — 61,250 
Sundry accrued liabilities "haar tee cake Gave ee ae ee 12,830 23,987 36,817 
$ 74,080 §$ 1,328,286 $ 1,402,366 
Net assets of the Retirement System, Jaiy 3), 1960. 5 ks $15,631,137 $20,314,280 $35,945,417 
Net assets of the Retirement System, Sor at, 5950). sw 14,866,020 19,142,235 34,008,255 
Increase in net assets for year ended July 31,1960 . $ 765,117 $ 1,172,045 $ 1,937,162 
The increase in net assets for the year resulted from: 
Payments by the Corporation . . . . . . . . . . = $ 157,887 $ 1,949,860 $ 2,107,747 
Net return from investments .......... 781,574° 489,356° 1,270,930 
Benefits paid orpayable. ......4.4.088. 174,344 1,267,171 1,441,515 
poctease Mimet ests oS ll. SS Sl US OMI hS IRs 6s 1,937,162 
NOTES: 


(1) At the lower of amortized cost or market value (aggregate market value of all marketable securities of the Pension Plan, $18,397,907). 
(2) At market value as required by the Plan. 
(3) After deducting proceeds of properties sold, $442,500, insurance proceeds of $170,096, and amortization of $940,967. 


(4) The San Francisco store property is subject to a mortgage in the amount of $2,998,000 due serially to November 1, 1978, bearing 
interest at 342% to November 1, 1969, and 334% thereafter. 


(5) Including profits and losses realized on securities sold and unrealized losses on securities on hand. 
(6) Including realized and unrealized profits and losses on marketable securities. 
Italics denote deductions. 
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OPERATING RESULTS 


Net retail sales . 

Index of sales (using year ended J uly, 1951, as base) . 
Earnings before Federal income taxes oe 
Federal income taxes . 

Net earnings 

Special items ; 

Net earnings and special items 


DISTRIBUTION OF EARNINGS 
Cash dividends declared on — 
Preferred stock . 
Common stock . Lor : 
Earnings reinvested in the business 


PER SHARE OF COMMON STOCK? 


Taxes — Federal, state, and local 
Net earnings 
Net earnings and special items 


Dividends 


Working capital 
Net worth — book value . 


FINANCIAL POSITION (at end of year) 


Working capital 

Ratio of current assets to mised Rahititien 
Accounts receivable, customers — net 
Merchandise inventories on Lifo basis . 
Property and equipment — net 

Long-term debt ; 

Investment of stockholders 


RETIREMENT SYSTEM FOR EMPLOYEES 
Pension and profit sharing costs . 


NOTES: 


1960 


$508,695,000 
145 

$ 18,171,000 
9,450,000 
8,721,000 


8,721,000 


$ 1,078,000 
3,698,000 
3,945,000 


$ 10.77 
4.14 

4.14 

2.00 

40.53 

47.67 


$ 74,811,000 
2.6 

$ 30,273,000 
60,154,000 
82,944,000 
60,318,000 
113,936,000 


$ 2,108,000 





RI Macy 3 Co, Sn 


TEN-YEAR 

1959 1958 
$471,842,000  $456,359,000 
134 130 
$ 16,200,000 $ 13,389,000 
8,425,000 6,800,000 
7,775,000 6,589,000 
7,775,000 6,589,000 
$ 1,078,000 $ 1,078,000 
3,494,000! 3,439,000! 
3,203,000' 2,072,000" 
$ 10.24 $ 8.63 
3.84 3.20 
3.84 3.20 
2.00' 2.00' 
38.69 39.44 
46.36 43.58 
$ 67,506,000 $ 67,826,000 
2.6 2.9 
$ 26,334,000  $ 26,797,000 
55,552,000 51,316,000 
81,197,000 74,949,000 
59,006,000 58,904,000 
106,845,000 100,915,000 
$ 1,962,000 $ 1,782,000 


(1) Common dividend declared July 23, 1958, and paid October 1, 1958, of $0.50 per share, amounting to $861,000, included in 1959. 
(2) Calculation of per share amounts is based on average number of shares outstanding during the respective years. 


AND CONSOLIDATED SUBSIDIARIES 


REVIEW 
TEAR ENDED APA aS Oe ee eee eee ee eee 

1957 1956 1955 1954 1953 1952 195] 
$447,639,000 $398,261,000 $376,422,000 $340,316,000 $332,583,000 $331,780,000 $350,842,000 
128 114 107 97 95 95 100 
$ 14,386,000 $ 12,098,000 $ 11,315,000 $ 9,522,000 $ 10,074,000 $ 5,992,000 $ 9,666,000 
7,400,000 5,750,000 5,700,000 4,750,000 5,200,000 3,200,000 4,400,000 
6,986,000 6,348,000 5,615,000 4,772,000 4,874,000 2,792,000 5,266,000 

— 1,286,000° — — — 2,767,000 * — 
6,986,000 7,634,000 5,615,000 4,772,000 4,874,000 5,559,000 5,266,000 
$ 1,078,000 $ 1,079,000 $ 1,082,000 $ 1,090,000 $ 1,097,000 $ 1,104,000 $ 954,000 
3,439,000 2,923,000 2,751,000 2,751,000 2,751,000 3,783,000 3,611,000 
2,469,000 3,632,000 1,782,000 931,000 1,026,000 672,000 701,000 
$ 8.69 § 7.46 8 §$ 7.00 § 632  $ 6.48 § Rie. @ 5.79 
3.44 3.07 2.64 2.14 2.20 0.98 2.51 
3.44 3.81 2.64 2.14 2.20 2.59 2.51 
2.00 1.70 1.60 1.60 1.60 2.20 2.10 
41.56 34.36 38.91 34.15 32.79 30.01 28.74 
42.88 41.45 39.33 38.29 37.73 37.11 36.72 
$ 71,468,000 $ 59,085,000 $ 66,897,000 $ 58,715,000 $ 56,381,000 $ 51,592,000 $ 49,414,000 
29 » 2.8 3.0 3.1 2.9 2.4 
$ 29,339,000 $ 33,659,000 $ 30,223,000 $ 29,993,000 $ 28,170,000 $ 24,100,000 $ 21,531,000 
55,340,000 47,926,000 41,376,000 36,509,000 35,190,000 31,612,000 41,344,000 
72,470,000 61,894,000 44,713,000 52,575,000 50,805,000 50,203,000 53,604,000 
60,873,000 41,104,000 32,600,000 33,147,000 29,764,000 24,900,000 26,500,000 
99,696,000 97,230,000 93,638,000 91,991,000 91,182,000 90,349,000 89,695,000 
$ 1,587,000 $ 1,826,000 $ 1,467,000 $ 1,613,000 $ 506,000 $ 1,719,000 $ 2,086,000 


(3) Capital profit from sale of investment in General Teleradio, Inc. (California), after Federal income taxes applicable thereto. 
(4) Capital profit from merger and sales of radio and television properties, after Federal income taxes applicable thereto. 
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DEPARTMENT STORE DIVISIONS 


MACY’S NEW YORK Herald Square, Parkchester, Jamaica, Flatbush, White Plains, 
and Roosevelt Field 


DIRECTORS 
ARTHUR L. MANCHEE .......-. President Reems §, LAUER . . et tt we Merchandising 
SENIOR VICE PRESIDENTS Tene Te tee ic cs SK KES Operations 
- 3 HERBERI ©. SEEGSAL «.£« oss @ Merchandising 
MURRAY GRAHAM ...... Branch Stores an Be 
Vine Chairenan of te Gumeutiue Ccminitinn Petar BUCA 66 SoS el See Merchandising 
TO A eee Ss eee Sales Promotion and 
Public Relations WHEELOCK H. BINGHAM DONALD B. SMILEY 
FREDERICK C. FISCHER ....52456%«% Personnel JACK I. STRAUS 
JACK HANSON ..... Controller and Secretary 


BAMBERGER’S NEW JERSEY Newark, Morristown, Plainfield, Princeton, Paramus, 
Menlo Park, and Monmouth 


DIRECTORS 

PAV © VE. ks 5, gee Gees President JOSEPH H. LIEBMAN ...... Sales Promotion 

SENIOR VICE PRESIDENTS SEYMOUR J. THIGH ...« sc 0 «© Merchandising 
. WARE Be Npteee ss cow se Se mS Personnel 
GEORGE M. BERSCH ....... Branch Stores ORVILLE E. BEAL 
CHARLES W. GARRISON ....... Operations WHEELOCK H. BINGHAM 
GERALD GOLDSTEIN . . . Controller and Secretary C. MALCOLM DAVIS DONALD B. SMILEY 
AMERIGO A. LANDISI ...... Merchandising WILLIAM A. HUGHES JACK I. STRAUS 


DAVISON-PAXON COMPANY Atlanta (two stores — Downtown and Lenox Square), 
Augusta, Macon, Columbus, Athens, and 
Sea Island, Georgia; Columbia, South Carolina 


DIRECTORS 
JOSEPH RGOGS: «owe hee ee wee President HERMAN ROSENBLUM . . Treasurer and Secretary 
Bare A Bee Ab cis G Sw aS Vice President for 
Sales Promotion 
HAROLD L. EBERSOLE ...... Vice President PHILIP H. ALSTON, JR. 
EDWIN R. MICHAELS... .. . Vice President for WHEELOCK H. BINGHAM 
Branch Stores C. HOWARD CANDLER, JR. 
MELVILLE A. SMILEY...... Vice President for DONALD B. SMILEY JACK I. STRAUS 
Personnel 
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THE LASALLE & KOCH COMPANY Toledo, Bowling Green, Tiffin, Sandusky, and 


Findlay, Ohio 


WHEELOCK H. BINGHAM DONALD B. SMILEY 
JACK I. STRAUS 


DIRECTORS 
MICTIAEL YAMIN: «352 6 « & % & wm eG President 
ROSS F. ANDERSON...... Vice President and 
General Merchandise Manager 
SUEL; ESQUITA 5s) om 6 Treasurer and Secretary 


MACY’S CALIFORNIA. San Francisco, Richmond, San Rafael, Hillsdale (San Mateo), 
Valley Fair (San Jose), and Bay Fair (San Leandro) 


DIRECTORS 


Rms be MOLI §.n 58k 3 ea President 


WALLACE W. DREYFOOS . . Senior Vice President 
and General Merchandise Manager 


JOHN P. GARLING, JR. ..... Vice President for 
Operations 
HAROLD F. HAENER ...... Vice President for 


Sales Promotion 


NICHOLAS B. OLEKSIW . 


. Treasurer and Secretary 


WHEELOCK H. BINGHAM 


GARRET McENERNEY II 


DONALD B. SMILEY 


JACK I. STRAUS 


MACY’S MISSOURI-KANSAS Kansas City and Joplin, Missouri; Wichita and 


Mission, Kansas 


WHEELOCK H. BINGHAM DONALD B. SMILEY 
JACK I. STRAUS 


DIRECTORS 
THOMAS W. JOHNSTON. ....... President 
PAUL €. COLES. sa Bi Se oes Vice President 
AP A TRAY 6 na Ss. 6 ke i Vice President and 
General Merchandise Manager 
ROBERT C. CASE ...%. Treasurer and Secretary 





GARDEN STATE PLAZA CORPORATION 


FREDERICK G. ATKINSON 


WHEELOCK H. BINGHAM 


DIRECTORS 
SACK. EL Sree sw te ws 2k Chairman of the Board 
EDWARD &.. STRAUS . «oS ce = ce President 
STURGIS E. CHADWICK...... Vice President J. BUCKLEY BRYAN 


MARVIN PENSTER sk ae Hie Soo Secretary 


CHARLES A. CRONHEIM 


DONALD B. SMILEY 
DAVID L. YUNICH 
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'S THIS ap APPEARING 
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Macys CREATIVE MERCHANDISING 


AND SALES PROMOTION 


Macy’s world-wide reputation has been built on many solid qualities — its unusual 
values and large assortments for example. Most people would also agree that the 
Corporation down through the years has been identified with a very special flair for 
creative merchandising and imaginative sales promotion. 

Since the Corporation’s reputation is one of its most important assets, it seems good 
reporting to give stockholders a look at some of Macy’s current creative merchandising 


and imaginative sales promotion activities — as we move into the decade of the 1960’s. 


Europe's Great Stores Join Macy ’ 


In the spring of 1960 Macy’s New York — with an eye toward the large number of 


Europeans who visit this country each year — went to some of Europe’s greatest stores — 


MACY'S INTERNATIONAL FAME persuaded the great stores of Europe 
to advertise Macy’s to more than 2,000,000 people in 11 major cities abroad 
as part of a unique international collaboration 

which brought thousands of foreign visitors to Macy’s. 
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in Paris, Brussels, Stockholm, and elsewhere — with this proposal: “You advertise Macy’s 
in your markets and we’ll do the same for you in New York.” It had never been done 
before, but because of Macy’s international drawing power (Macy’s is one of the tourist 
attractions of New York) a cooperative promotion was quickly arranged. Some of these 
international ads are shown at the beginning of this special section. The result was that 
more than 2,000,000 people in 11 major European cities — including thousands about to 
visit the United States — were reminded of Macy’s, and visitors flocked the aisles of New 
York’s greatest store during the summer of 1960. American travelers in turn were intro- 
duced to the great stores of Europe, since every advertisement was also published here. 

Evidence of Macy’s reputation in the field of international merchandising was recently 
supplied by the Centre National du Commerce Exterieur in Paris when its President, 
Monsieur Jean Filippi, Ancien Secretaire d’Etat au Budget, presented Arthur L. Manchee, 
President of Macy’s New York, with an award to convey France’s appreciation for the 
interest shown by Macy’s in furthering France’s export trade. Macy’s was the first to be 


recognized by this newly created award. 


Palazzo—A New Idea in Home Furnishings 


During 1960 Macy’s took a history-making step of merchandising leadership in the 
home-furnishings field. 

Style coordination, which has been conspicuously successful in the field of women’s 
apparel, was achieved for the first time in the field of home furnishings. A complete, style- 
coordinated line — from linen, china, and silver, to rugs, curtains, and furniture, including 
television and hi-fi sets — was developed under Macy’s direction for every room in the 
house except the kitchen. 

Several years ago, when Macy’s determined to undertake this task for its customers, 
a Macy’s design committee was assigned the job of forecasting the style of home decoration 
likely to be in demand in the 1960’s. It decided that consumers would be asking for more 
elegance. 

Macy’s stylists agreed that eighteenth-century English Regency, as modified by skilled 
Italian craftsmen, had the charm and elegance best suited to this coming demand. De- 
signers set to work to create a twentieth-century line of home furnishings based on it. 
The name Palazzo —a name to signify a home of charm and good taste — was selected 


to express the elegance and Mediterranean ancestry of the new style. 




















HISTOR Y-MAKING 
MERCHANDISING 
LEADERSHIP was taken 
by Macy’s during 1960, 
when for the first time a 
complete, style-coordinated 
line of home furnishings 
was offered through Macy’s 
stores and more than 

150 other retailers. 

It is called Palazzo and 

is an entirely new concept 
in home furnishings. 
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Palazzo produced a vigorous response from the many leading furniture and home- 
furnishings manufacturers here and abroad who were quick to cooperate in the develop- 
ment of style-coordinated furnishings of every kind, and more than 150 leading retailers, 
located in areas where there are no Macy’s stores, will sell the new Palazzo line. A 10-page 
color section appeared in the September issue of House Beautiful, and a complete feature 
story on Palazzo appeared in the October issue of the same magazine, giving national 
scope to the promotion of Palazzo. 

Now on display in many departments at Macy’s stores, this achievement of Macy’s 
leadership in merchandising includes hundreds of foreign and domestic items. Macy’s 
customers can now furnish a home, a single room, a corner of a room, or select some 
particular item from the Palazzo treasure trove, and be sure their choices are in the best of 


taste in addition to having all of the advantages of style coordination. 
Bustling Bamberger’s 


When Bamberger’s Monmouth, at Eatontown, New Jersey, opened its doors for the 
first time on March 1, 1960, a barrel of monkeys, mynah birds calling “Welcome to 
Bamberger’s,” automatic perfume dispensers, candy canes, fortune cookies, a mechanical 
talking cow, and a handwriting analyst helped salesclerks and other store people show the 
first customers why Bamberger’s stores are known in New Jersey as places where service 
is warm and friendly and where it is fun to shop for value. This opening was typical of 
Bamberger’s merchandising showmanship. 

Bamberger’s showmanship has a more serious side. In 1960 Bamberger’s assumed 
major responsibility in aiding the economic and cultural redevelopment of Newark by 
bringing to the downtown district such attractions as The Ballet Russe de Monte Carlo, 
Leonard Bernstein with the New York Philharmonic, and Leopold Stokowski with the 
Philadelphia Symphony Orchestra. Also, through direct invitation to the Grace Lines, 





Bamberger’s brought into the Port of New- 


Tide 
ark the first American passenger liner ever TH | 
to dock in that harbor. This was a his- : 
Ag? am 
toric occasion and provided a distinguished bbl ddad 6 
setting for a charity ball and fashion show. Tiida: 4p 
Davison’s Great Fashion Show nome 
ii TE 
The international, style-conscious repu- 2 
. ARF 
tation of Macy’s stores was enhanced in the 
autumn of 1959 by the Davison-Paxon ES 


Division, when Davison’s International 
Symphony Fashion Gala filled Atlanta’s 
Fox Theatre. The Gala was attended by the 


French Consul General, by top style creators 


Guy Laroche of Paris, Simonetta of Rome, ager 


and Luis Estevez of New York — all coming 


Mewerk’s futwre is rooted tn lile’s 
fiers © 


hing. ead a we ore eur city ond 


to Atlanta for the occasion — and by other we te ee po a 
notables. Mannequins were flown to Atlanta Ale heloy dala 
from Italy, France, and New York to join = - “oor 
top Atlanta models at an exhibition which ma 

attracted the largest paying crowd ever to ve a 


Svrrtel Chthdeen ) Pregrene) 


attend a fashion show in Atlanta. This 





EVENING, 8:30 
event not only showed Davison’s to be for- ie, Se ea 
q Nepew Core, 83.08 
ward looking, with an awareness of fashion, 4 4 tide, man tomy acne Sh 
but also helped to raise funds for an Atlanta a oh tects 


: +3 j ; Tickets now on sale at Bamberger's Newark Ticket Service—Performances at 2:30 and 8:30 p. m. 
philanthropic institution. 


LEADERSHIP IN COMMUNITY-WIDE PROJECTS — 

from sponsorship of ballet, or a fashion show for charity, 

to serving as information headquarters for the winter Olympics — 
is basic to Macy’s leadership policies in all its home towns. 





Olympic Preview 


IN COOPERATION WITH THE ORGANIZING COMMITTEE, 
Vill OLYMPIC WINTER GAMES, OCTOBER 5-10, 1959 
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Macy's “Fashion 1s News’ Telecasts 


Two fashion shows on color television were highlights of the year in fashion in New 
York. Original imports from the fashion capitals of Europe, along with Macy’s line-for- 
line copies, were shown to estimated audiences of 2,000,000 viewers on two Sunday eve- 
nings during the year. The second show was repeated by another Macy’s Division on its 
local station. The programs were built around the theme “Europe to Macy’s to You,” 
and Macy’s line-for-line copies were shown side-by-side with their couture originals. The 


new fashion trends, every costume accessorized exactly as in Europe, were vividly displayed 


and described as Macy’s again proved that “‘Fashion is News.” 











PINPOINTING SPECIAL MARKETS — 
Macy’s boutiques and little shops 

cater to such groups as men buying 

for women, and vice versa, 

gadgeteers, women 5’ 1” and under, 

and many others. 





LEADING IMPORTER among U.S. department 
stores, Macy’s searches the world for the 
choicest cheeses and a variety of other delicacies. 


Macy’s California has also pioneered in northern California in the use of television 
advertising for its stores. A regular TV advertising program covers all of the Macy’s stores 
in California. It is the only major retailer in that area to use this new advertising tool 
consistently with a continuing program. 

Macy’s stores all over the country use television as well as newspapers and every other 
form of advertising to keep their customers informed of special sales and regular Macy’s 


values and services. 


Shops Within Shops 


During 1960 Macy’s New York determined there was an important, overlooked market 
to serve petite junior-size women 5’1” and under. Macy’s in cooperation with selected 
manufacturers helped develop a special line of dresses designed for the proportions of the 
petite figure. These were not to be simply small sizes of regular dresses. Some were made 
and displayed on the selling floor, with the display rack reduced to the size of small cus- 
tomers. The response was gratifying. It took some fast scrambling to keep up with the 
demand as word-of-mouth advertising went to work. Manufacturers of coats and suits, 
intimate apparel, etc., joined the program, with the result that Macy’s Five-Foot-One Shop 
is now a merchandising success. 

Another interesting shop at Macy’s New York is the Junior Dress Boutique, which adds 
a touch of stylish elegance to the junior merchandise line. The Junior Dress Boutique, 
always on the lookout for something new, made a hit when it introduced a specially de- 
signed line of dresses first discovered in a small shop in Greenwich Village. The style is 
casual, featuring interchangeable tunic and sheath dresses, custom styled in various lovely 
and bright fabrics. The spirit is avant-garde, and the colors are luscious. 

These new lines are selling not only to the teenage set but also to the college set and 


even to young suburban housewives. 
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you'll love it ! 
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IT’S FUN TO SHOP AT MACY’S (or in this case it’s Bamberger’s ). 
Macy’s stores throughout the country are paying 
increasing attention to the expanding U.S. market of young people. 





Teenagers in California 

Macy’s California has one of the largest teen clubs in northern California with over 
12,000 members. Each store has its own Hi-Set Club counselors — carefully selected leaders 
from local high schools. Special fashion promotions and fashion shows are staged for these 
young customers, and each receives a regular newsletter of fashion tips, with announce- 
ments of celebrity appearances and charm clinics. 

During the past year the corset department in each of Macy’s six California stores 
scored with a first-in-the-country promotion in a tie-in with the Hi-Set Club of each 
community. Girls from twelve to nineteen years of age registered for a free drawing for 
a color telephone. They did not have to buy, but they did have to come in person. Each of 
the 16 winners received a telephone in the color of her choice, with Macy’s paying all 


basic charges for one year. 


Activities in Missouri-Kansas 


Macy’s Missouri-Kansas Division has embarked on a dynamic program to strengthen 
and build its position as the dominant department-store personality in the trade area. 


More than 25,000 customers recently viewed a “Living With Art” show in the Kansas City 


the merchandise < 


Please 


Lotter 


store. This exhibit drew over 500 paintings by local artists from the two-state area for 
display during a three-week period. 

For younger customers there are Hi-Teen and Young Kansan Clubs, which have 
over 4,000 members in the sub-teen and high-school age brackets. Their planned and 
coordinated activities include monthly fashion shows, charm school courses, mod- 
eling instructions, and career counseling. These are some of the activities of a “Young 
Store” — vital, exciting, growing, and anticipating the needs and desires of young 


people and new families. 


Lasalle’s Desk Set 


The Lasalle & Koch Division in Toledo has shown another facet of Macy’s creative 
merchandising through its Desk Set program — catering to the special market of career 
women. Membership has grown during the past 18 months from 1,000 to 3,000. There is a 
Desk Set Council, which meets regularly with Lasalle’s fashion coordinator to plan 
programs and to advise women whose shopping time is limited by their jobs. The entire 
Desk Set membership meets five times a year for dinner at the store’s Country House 
Restaurant, and sees a fashion show with Desk Set members acting as models. Dinner 


attendance during 1960 has been so high that it has been necessary to arrange dinners on 
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MACY’S LABORATORY 
TESTING makes sure 

that Macy’s Own Brands live up 
to all claims made for them. 
Macy’s is known to take seriously 
the idea that it must 

buy wisely for its customers. 





consecutive nights and repeat the show. Sales personnel are trained to give members of the 


Desk Set fast, red-carpet service. 


Macy’s Own Brand Products 


Created by Macy’s, or made for Macy’s as the equivalents of national brands selling 
at higher prices, Macy’s Own Brands always represent an exceptional value for the cus- 
tomer. Although Macy’s is one of the world’s largest retail distributors of national brands, 
nearly 1,700 different products are marketed under Macy’s Own Brand labels. Macy’s has 
manufacturers in many parts of the world producing merchandise to Macy’s specifications 
and every year Macy’s sells millions of dollars’ worth of these products. Macy’s has its 
own drug and cosmetic factory and, in the Herald Square store, has the world’s largest 
retail drug and cosmetic department. Sales of Macy’s Own Brand products have doubled 
in the past decade and continue to grow throughout Macy’s family of stores. 

Macy’s Own Brand products must all be approved by Macy’s Bureau of Standards. 
The Bureau has been in existence for 33 years, and Macy’s customers have come to know 
and trust the quality of merchandise tested in its laboratories. Not only Macy’s Own 
Brands but also thousands of other items on sale in Macy’s stores are tested for durabil- 
ity, safety, and quality of performance. Last year over 7,500 items were subjected to critical 


examination. 
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An Image of Leadership 


Everywhere the image of Macy’s as an imaginative merchandiser is still clear. During 
the year ahead, Macy’s will salute the four seasons spectacularly — as it has for a good 
many years. In New York and across the nation on television, Macy’s Thanksgiving Day 
Parade, with its gigantic balloon figures, will again be one of the memorable events of 
the autumn season. Christmas at Macy’s — Bamberger’s Universal Christmas — Christmas 


in all of Macy’s stores — these are festival high spots of the year. The annual Flower Show 





BLOSSOMS FLOWN FROM HAWAII vie with hats flown from Paris at Macy’s 
great springtime festivals in New York, San Francisco, and elsewhere. 
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in Macy’s Herald Square lets New Yorkers know spring has finally arrived. Last year 
blossoms were flown in from as far away as Hawaii for this occasion, and Macy’s played 
host to the gathering of the Mothers of America. New York is the guest of Macy’s each 
July, when a gigantic display of fireworks makes the Hudson a river of light. 

There is always something new, some fresh opportunity. When Freedomland opened 
its doors in 1960 in the Bronx, New York, one of the historic sights of this exhibition was 
a reproduction of the original R. H. Macy store, which opened for business just a little 
over a century ago on 14th Street. This link with the past is a reminder of Macy’s long 
history of giving value and service which, coupled with enterprise and imagination, assure 


merchandising leadership for the future. 


ONE OF THE HISTORIC SIGHTS 
OF FREEDOMLAND 

in New York is a reconstruction 

of the first Macy’s store 

on 14th Street — complete with 
products for sale and cash registers. 
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WHAT IS A CUSTOMER? 


A CUSTOMER 
is Macy’s most important asset, 
in person, on the phone, by mail 
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A CUSTOMER 


, ; j Allowed 
is not an interruption in our work, 


she is the only reason we are here 





A CUSTOMER 
is not someone with whom we argue 
or match wits. No one ever 
won an argument with a customer 


A CUSTOMER 
is the most important person 
in the world to Macy’s 
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